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Kazakctan PecnyOnukachIHbIH TYHFBINI [ Ipe3naeHTi
«bonairakka 0araap: pyxaHH >KaHFBIPY» aTThl MaKaJIaChIHJIa a1 aFbl YaKbITTa KOFAMHBIE
OapJIbIK cajachlHAA ayKbIMIbI K00ajap MeH pedopMaiap/bl Ky3ere acblpy OOMbIHIIA
Oipkarap MiHaeTTep KolraH 0osareiH. CoHbIH 0ip1 — «2KaHa rymanuTapiasik O11iM. Kaza
TutiHAer1 100 jkaHa OKYJIBIKY k00ackl. byl )k00a aschiHa QJIEMHIH V31K OKYJIBIKTAPhI
MEMJIEKETTIK TIJTEe aydapbUIbIN, Ka3aKCTaHIbIK OKbIPMaHFa KOJ KETIM1 OOJIIbI.
Oi-Dapabu KiTamxaHaCblHA OCHI K00a asiChIHAA PUIIOCOPUS, dJICYyMETTAHY,
IICHXOJIOT S, SKOHOMHKA, MEHEIKMEHT, KOCITIKEPIIiK, JIHTaHY, TUHTBUCTHKA,
AHTPOIIOJIOTHS, MHOBAIUS, MEJIKa canajaapbl OOMBIHINA KITAlTap TYCKEH.
KitanxanaHbiH pPECMM CaNUTBIHAA TOIBIKMOTIH/II
(opmarTa oOKyra 0osiajbl.



http://elibrary.kaznu.kz/ru/node/1468
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KOFaMOaFrbl TYPJl OpEKeE
KWIBIKTAp Typajbl, agaMHbBIH
MaTepPUAIABIK MOJCHUETI MEH
’KOHIHJIC KCH MaFjiymaT Ocpeii.

11 JK9HC
ABLJIIBIKTAPbI

OAEYM ETTAHV

HerisAepi
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v % J ’ YKAHA TYMAHUTAPJIbIK BINTIM. KA3AK TIIIHAET 100 YXAHA OKYJ/1bIK HXO PI[X P = P
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JIDKE®PU CTEITHULIKUN

OAEYMETTAHY OneyMeTTaHy TEOPHACHL. ABTOpPIIAp
TEOPUACHI

QJIEYMETTAHY FhIJIBIMBIHBIH ©3€KTI1
MOCeJIEIEpIH KIIACCUKAJIBIK KOHE Ka31pril
Ko3KapacTtapMmeH yiuracteiprad. XX| Faceip
TEOPHUSIIAPBIHBIH JaMy YPAICTEP1 KEHIHCH
cunarTajaipbl.

Aokoppk Putuep o Axeddpu CtenHULKN

Sociological Theory




OUJTOCODPUAHDBIH

TAH/IAYJIbI

2 ¢

KITABbI

Pemu Xecc



Moceneaepl Kape

I99EXUIOUOXHMIU 13Hd3LHH

NCHXO0NOMHACH!



TAP/IbIK BINIIM. KASAK TUTIHAET 100 XXAHA OKY/IbIK

OKBITYyFa KaKET TalChIpMa, ChI30a, CypeT, KECTE,

3 KOHOM U KC KeHCTepal KaMTHU/IbI. /
H. FPErOPU M_BHKI:PO
MAPK M. TEUAOP
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[TPEATIPUHUMATE/ICTBO

TEOPUA, ITPOLECC, ITIPAKTHUKA

ENTREPRENEURSHIP

THEORY, PROCESS, PRACTICE

JIOHAJIb/, @. KYPATKO

TIOHAJIBI ®. KYPATKO

[IpeanpuHUMAaTENbLCTBO: TEOPHS, MPOIIECC,
npakTtuka. 10-e u3manune, 00beAUHSAECT
TEOPETUYECKUN U MTPAKTUUYECCKUAMN MOAXOIbI
K TIOHUMAaHHUIO TEOPHUH, IIPOLIECCOB U OITbITA
IPEANPUHUMATEIILCKOUN JIEATEIIbHOCTH.




ESSENTIALS OF
STRATEGIC MANAGEMENT

- N ‘
Jg: THE QUEST FOR COMPETITIVE ADVANTAGE
b 5" edition
5“ e
28

AXOH 3. MM6A
Aptyp A. ToMncoH
Mapraper A. NMutepe¢

CTPATErMAADbIK

MEHEAXKMEHT
HEI3AEPI

BOCEKE/IK
APTBIKLUBbIIBIKKA |
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- ~ JKAHA TYMAHWTAP/IbIK BINTIM. KASAK TIIIHAEFT 100 JKAHA OKYABIK
; v U

JKacaHapl HHTEIJIEKTIHIH, pOOOTTa ‘/; Iy AbIH,

po0OT-aBTOMOOMIIBACPIH, 3D
IILIFAPY IbIH, HaHOTeXHonor i

THE FOURTH INDUSTRIAL !
REVOLUTION f

;‘ OMOTEXHOJIOTUSIHBIH z[aM DHE Tarbl 1a
TOJIBIII )KaTKAH Famaﬂ 3 IBTH Tana
g 00yBIMEH OapIBIK Caifg/AKaphIIITal KOKKE
(= ‘ — OpJICHUTIH, TaHFaJI EXHOJIOTUSJIBIK
’ pr 54 VHAYCTPUSIALIK, AYMITyTE Kyo 00 MaRiIbI3.

% KNAAYC LLUBAB
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NAPPU A, IMMATTEO

XAINbIKAPAIbIK BU3HEC
K¥Kblfbl XXOHE
3AHHAMAIbIK OPTA

TPAH3AKUMANGIK
TYPFbIJAH 3EPQENEY

A

XANLIKAPANDBLIK BU3HEC K¥KbIFbl
WOHE SAHHAMAILIK OPTA

TPAHIAKLUMANGIK TYPIBULAM JEPLENEY

BUSINESS LAW

LEGAL ENVIRONMENT
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[110, MAJIKOJIM H.
XAJIBIKAPAJTBIK KYKBIK = INTERNATIONAL KAW




PANORAMA

=) A World History
PANORAMA >
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anorama
Panorama YHUEXY3) :
AYHMEXY S| I TAPUXbI
TAPUXb! I Pocc E. JAHH
Pocc E. IAHH Nopa Ox. MAUTHEN
Nopa Ox. MATHENN

AYHUEXY3l TAPUXbBI

JIAHH, POCC.
PANORAMA: [

[YHUEXY3I TAPUXDbI

P o



